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I have engaged myself in branding of commodities such as clothes, mugs, posters as well as cars using my company by name Japhatty Branding Company. I have been involving myself in the business for the last seven years. I have gained enough experience and specialized more with the branding of the brands presented to me by my clients. As a result of good quality on my branding work, which also happens to be presentable and attractive, my branding company has expanded despite the stiff competition I face from the existing companies. Moreover, this has resulted to establishment and presentation of my brand online. The presentation of the brand online appeared to be faced with many challenges which I believed that they were there to strengthen me, and not to bring me as well as my company down. 
Presentation of the brand involved a several number of steps. First, I was required to on my target audience which was also going to focus on my competitors. With this, I was alleged to pick my personality and focus which was going to act as the most important thing in choosing name of my company. From there, I wrote my company slogan and decided on how my brand will be looking in terms of font and colors, even though I was going to be branding many items that might be of different colors depending on my client’s choice and specifications. In addition, I designed my company log, that I was anticipating that it was going to make my company unique and also advertise my company. I finally applied my branding across my company which at the end evolved to be thriving well (Ibeh et al, 2005)
Currently, my company is presented online in many social media platforms such as Facebook, Instagram, and twitter. I am presented among the best branding companies in the marketing and online platforms in terms of provision of good and satisfactory work to my clients. Also, I have been first considerations to the quality of my work other than embarking mostly on the lump- sum profits I am going to get from my work engagements. To arrive on my company branding presentation, I engaged in many assessments that I was sure they were going to give the ‘’real me’’ in terms of company presentation. First, I used a massive number of social media platforms to execute my branding presentation. 
For instance, I used ads that were going to be appearing on different online platforms. These ads had a log of the company popping on the screen of the viewers. More so, it was giving the viewer’s options of whether to continue viewing the ad or to quit from. The viewing or objection option was acting as the first initiative factor to determine whether my online presentation was appealing and impressive to all online users who were considered to be the clients and the customers. Also, the ads was comprised of open ended questions that were going to ask the viewer some basic questions concerning my brand presentation, with which I was going to get adequate knowledge on my brand presentation. 
Never the less, I engaged myself in acts that can be defined as illegal during my brand presentation assessment. I tried to hack and intrude the privacy settings of different organizations that were containing various information’s on the presentation of different presentation of online brands. The information I got from the assessment was very amazing and charming such that I felted to be contented and happy because of how my employers, who are the clients perceived me. Even though the outcomes of the assessment were satisfactory and impressive, I still felt the need of implementing more strategies on my branding work so that I can be presented better with improvements than my current perception from my clients (Sokro, 2012).
Basing my view with the knowledge I attained from my last semesters discussion, my feel so impressed that my online brand presentation has highly changed. I have taken it to be personal as well as a positive issue that am sure it is going to bring bright future and good changes on my online brand.  First, I learned that my online brand marketing was not the best plan I can adopt as thought before. I was challenged and motivated to learn that I was expected to add on more changes on my logo something that was going to make it appealing to viewers and clients such that it will attract many people even those without the knowledge concerning the online brand. Also, my view cornering the pricing of the commodities I was working on changed. I learned and felt that it was wise for me to add pricing offers on the posts I was going to make online. This could be even done by making a higher price and including a percentage of offers that was going to be deducted on purchase of the commodity, meaning that the final price was going to end up as the original intended one. This was going to play a major role of creating awareness as well as attracting more clients, which might also encourage them to share my online brand with their friends or other social media platforms thus making my brand popular (Philbrick et al,2015).
In reflection with my self-assessment, I opt to impact more changes on strategies of familiarizing viewers with my online brand, plans which I got from my last semesters discussion. Also, I felt that I was moving in the right track because some of the strategy plans that were being discussed on I had already familiarized myself with through the research I did and even implemented some.
To develop a good brand and improve my status, I am expected to figure out who I am, and determine what my recognition will be alleged with. I will have to define my audience in a better way, research on the industry of my desire, involving myself in informational interviews, making well embracement on my networking, questioning for recommendations and finally growing my online presence (Hajli et al, 2017).
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